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Website: Just the First Step - A Primer to 
Marketing for Small Businesses 
We're thrilled about the prospect of partnering with you to enhance your online presence 
and contribute to the success of your business. It's crucial to understand that having a 
website alone doesn't guarantee customers.  

To truly thrive in the digital realm, a strategic marketing approach is essential. We've crafted 
this marketing primer to provide insights into various marketing efforts, including the 
intricacies of SEO, to help your business not just exist online, but flourish. 

I. The Website is Just the Beginning 

1. Website ≠ Instant Customers 

• Website as a Hub: Consider your website as the central hub of your online presence, 
where potential customers are directed to learn more about your products or 
services. 

• Attracting Traffic: Implement marketing strategies to drive targeted traffic to your 
website, such as social media campaigns, content marketing, and search engine 
optimisation (SEO). 

• User Experience: Ensure a seamless and engaging user experience on your website to 
encourage visitors to explore further and take desired actions. 

2. Types of Marketing Efforts 

• Inbound Marketing: Focus on creating valuable content that attracts potential 
customers organically. This can include blog posts, eBooks, and informative videos. 

• Outbound Marketing: Proactively reach out to potential customers through methods 
like email campaigns, targeted advertising, and direct outreach. 

• Content Marketing: Develop a content strategy that aligns with your business goals. 
This could involve creating blog posts, infographics, or videos to educate and engage 
your audience. 
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II. The Power of SEO (Search Engine Optimisation) 

3. Understanding SEO 

• What is SEO? SEO involves optimising your website to rank higher on search engine 
results pages (SERPs), increasing visibility and organic traffic. 

• How Does SEO Work? Search engines use algorithms to determine the relevance of a 
website to a user's query. Optimising on-page and off-page elements helps improve 
your website's ranking.  

4. The Complexity of SEO 

• Keyword Research: Identify high-impact keywords relevant to your business. Tools 
like Google Keyword Planner can assist in finding keywords with high search volume 
and low competition. 

• On-Page SEO: Optimise meta tags, headings, and content to align with target 
keywords and improve the overall relevance of your pages, and experience for your 
visitors. 

• Off-Page SEO: Build high-quality backlinks from reputable websites, enhancing your 
site's authority in the eyes of search engines. 

• Technical SEO: Ensure your website's technical aspects, such as site speed, mobile-
friendliness, and crawlability, meet search engine standards. 

5. Patience and Persistence 

• SEO is a marketing discipline, and doesn’t happen without effort. 
• SEO is an ongoing process that requires time to see significant results. 
• Regularly analyse SEO performance using tools like Google Analytics. Adjust your 

strategy based on data and industry trends, and range of other tools. 

III. Broad Marketing Strategies 

6. Digital Marketing 

• Social Media Marketing: Choose platforms aligned with your target audience. 
Develop a consistent posting schedule and engage with your audience. 

• Social Media Paid Advertising: Paid advertising can put your content in front of your 
audience faster than organic social media posting can.  

• Email Marketing: Build and segment your email list. Craft personalised campaigns to 
nurture leads and retain customers. 

• Search Engine Marketing (SEM): Utilise paid advertising on search engines like 
Google to increase visibility and drive targeted traffic. 
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7. Traditional Marketing 

• Print Media: Explore print advertising in local newspapers or magazines to reach a 
broader audience. 

• Direct Mail: Send targeted mailers to potential customers based on demographics 
and geographic location. 

• Events: Attend or host events to connect with your community and build brand 
awareness. 

8. Relationship Marketing 

• Personalisation: Tailor your marketing efforts to individual customer preferences and 
behaviours. 

• Customer Loyalty Programs: Implement programs that reward repeat customers, 
encouraging long-term relationships. 

IV. Analytics and Measurement 

9. Data-Driven Decisions 

• Website Analytics: Use tools like Google Analytics to track website performance. 
Analyse metrics such as traffic sources, user behaviour, and conversion rates. 

• Marketing Analytics: Monitor the performance of your marketing campaigns. Identify 
which channels are most effective in reaching your target audience. 

10. Continuous Improvement 

• Regularly reassess your marketing strategies based on data and feedback. 
• Stay informed about industry trends and emerging technologies to stay ahead of the 

competition. 

Guide to Getting Started 
Embarking on this journey might seem overwhelming, but remember, this guide is your 
starting point. We understand that each business is unique, and we're here to assist you in 
tailoring these strategies to meet your specific goals.  

We believe that our proposed website aligns seamlessly with these marketing principles, 
ensuring that your online presence isn't just a static page but a dynamic force that attracts 
and retains customers. Let's discuss how we can tailor these strategies to meet your specific 
business goals and set you on the path to digital success. 


